APPLE AND
PEAR FUND

Marketing Levy Update
Olivia Greyc Marketing Manager
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Nielsen Homescan MAT 11/08/2018
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88% Shopping an
Household average of 13.6
Penetration times per year

Purchasing Spending $3.6
1.1kg per shop per shop




Winner of 2 Parents Voice Awards

Parents’ Choice
FOOD




Now the #5 Preferred Snack

March/May May/June 2018
2017
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Upward trend in our TA as a snack eaten most
often

APPLES AS SNACK EATEN MOST OFTEN — FAMILIES WITH CHILDREN <15
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APPLES AS SNACK EATEN MOST OFTEN - 25-39 YEARS OLD
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People More Likely to Purchase

LIKELY/ VERY LIKELY TO PURCHASE IN THE NEXT 2 WEEKS
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Increase In Ad Recall
March/June 2017 May/June 2018
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What does this mean for 2018?

Challenge Solution
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More Crunch More Often




